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SPECIAL NOTE ABOUT FORWARD-LOOKING STATEMENTS

This Annual Report on Form 10-K and other materials filed or to be filed by John Bean Technologies
Corporation, as well as information in oral statements or other written statements made or to be made by us,
contain statements that are, or may be considered to be, forward-looking statements. All statements that are not
historical facts, including statements about our beliefs or expectations, are forward-looking statements. You can
identify these forward-looking statements by the use of forward-looking words such as “outlook,” “believes,”
“expects,” “potential,” “continues,” “may,” “will,” “should,” “seeks,” “approximately,” “predicts,” “intends,”
“plans,” “estimates,” “anticipates,” “foresees” or the negative version of those words or other comparable words
and phrases. Any forward-looking statements contained in this Annual Report on Form 10-K are based upon our
historical performance and on current plans, estimates and expectations. The inclusion of this forward-looking
information should not be regarded as a representation by us or any other person that the future plans, estimates
or expectations contemplated by us will be achieved. These forward looking statements include, among others,
statements relating to:

EEINT3 EEINTS

¢ Fluctuations in our financial results;

* Unanticipated delays or acceleration in our sales cycles;

* Deterioration of economic conditions;

* Sensitivity of segments to variable or volatile factors;

* Changes in demand for our products and services;

* Changes in commodity prices, including those impacting materials used in our business;

» Disruptions in the political, regulatory, economic and social conditions of the foreign countries in
which we conduct business;

e Increases in energy prices;

e Changes in food consumption patterns;

* Impacts of pandemic illnesses, food borne illnesses and diseases to various agricultural products;
¢ Weather conditions and natural disasters;

* Changes in U.S. immigration policy;

e Acts of terrorism or war;

e Termination or loss of major customer contracts;

e Customer sourcing initiatives;

e Competition and innovation in our industries;

e  Our ability to develop and introduce new or enhanced products and services;

* Difficulty in developing, preserving and protecting our intellectual property;

e Competition from low-cost suppliers in Asia;

e Our ability to protect our information systems;

* Adequacy of our internal controls;

* Our ability to successfully integrate, operate and manage acquired businesses and assets;
e Loss of key management and other personnel;

* Potential liability arising out of the installation or use of our systems;
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e Our ability to comply with the laws and regulations governing our U.S. government contracts;
e Our ability to comply with U.S. and international laws governing our operations and industries;
e The outcome of pending or future litigation;

e Increases in tax liabilities;

e Difficulty in implementing our business strategies;

* Availability and access to financial and other resources;

e Failure to qualify as a tax-free reorganization; and

e  Our ability to establish our own financial, administrative and other support functions.

We believe that the factors that could cause our actual results to differ materially include but are not limited
to the factors we describe herein, including under “Risk Factors,” and “Management’s Discussion and Analysis
of Financial Condition and Results of Operations.” If one or more of those or other risks or uncertainties
materialize, or if our underlying assumptions prove to be incorrect, actual results may vary materially from what
we projected. Consequently, actual events and results may vary significantly from those included in or
contemplated or implied by our forward-looking statements. The forward-looking statements included in this
Annual Report on Form 10-K are made only as of the date hereof, and we undertake no obligation to publicly

update or review any forward-looking statement made by us or on our behalf, whether as a result of new
information, future developments, subsequent events or circumstances or otherwise.



PART I

Unless the context indicates otherwise, all references in this report to JBT Corporation, the Company, us,
we, or our include John Bean Technologies Corporation and its subsidiaries (JBT Corporation). Effective
July 31, 2008, JBT Corporation was spun-off from FMC Technologies, Inc. (FMC Technologies) and became a
separate, publicly-traded company. This transaction is referred to in this Annual Report on Form 10-K as the
“distribution” or the “spin-off.” Prior to the spin-off, JBT Corporation and its subsidiaries were wholly-owned
subsidiaries of FMC Technologies and our operations were a part of FMC Technologies’ operations.

ITEM 1. BUSINESS
OVERVIEW

We are a global technology solutions provider for the food processing and air transportation industries. We
design, manufacture, test and service technologically sophisticated systems and products for customers through
our JBT FoodTech and JBT AeroTech segments.

JBT FoodTech markets its solutions and services to multi-national and regional industrial food processing
companies. The product offerings of our JBT FoodTech businesses include:

e freezer solutions for the freezing and chilling of meat, seafood, poultry, ready-to-eat meals, fruits,
vegetables and bakery products;

e protein processing solutions that portion, coat and cook poultry, meat, seafood, vegetable and bakery
products;

* in-container processing solutions for fruits, vegetables, soups, sauces, dairy and pet food products as
well as ready-to-eat meals in a wide variety of modern packages; and

» fruit processing solutions that extract, concentrate and aseptically process citrus, tomato and other
fruits.

JBT AeroTech markets its solutions and services to domestic and international airport authorities, passenger
airlines, airfreight and ground handling companies and the United States military. The product offerings of our
JBT AeroTech businesses include:

» ground support equipment for cargo loading, aircraft deicing and aircraft towing;

e gate equipment for passenger boarding, on the ground aircraft power and cooling;

* airport services for maintenance of airport equipment, systems and facilities;

e military equipment for cargo loading, aircraft towing and on the ground aircraft cooling; and
e automatic guided vehicles for material handling in the automotive, printing, food & beverage,

manufacturing, warehouse, and hospital industries.

For financial information about our business segments see Note 17 of our consolidated financial statements
included in Item 8 of this Annual Report on Form 10-K.

In October 2007, FMC Technologies announced an intention to separate into two independent publicly-
traded companies through the distribution of 100% of its FoodTech and Airport Systems businesses to the
shareholders of FMC Technologies (the “Separation”). In preparation for the Separation, FMC Technologies
contributed all of the assets and liabilities of the FoodTech and Airport Systems business to JBT Corporation, a
wholly-owned subsidiary of FMC Technologies. FMC Technologies accomplished the Separation through a
distribution of .216 of a share of JBT Corporation common stock for every share of FMC Technologies common
stock on July 31, 2008, to FMC Technologies shareholders of record as of July 22, 2008.

Our principal executive offices are located at 200 East Randolph Drive, Suite 6600, Chicago, IL 60601.
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BUSINESS SEGMENTS
JBT FoodTech
Overview

JBT FoodTech is a leading supplier of customized industrial food processing solutions and services used in
the food processing industry. We design, manufacture and service technologically sophisticated food processing
systems for the preparation of ready-to-eat meals, shelf stable packaged foods, meat, seafood and poultry
products, juice and dairy products, fruit and vegetable and bakery products.

We believe our success is derived from our continued technological innovation. We broadly categorize our
technology solutions offerings into freezing and chilling, protein processing, in-container processing and fruit
processing. We apply these differentiated and proprietary technologies to meet our customers’ processing needs.
We continually strive to improve our existing solutions and develop new solutions by working closely with our
customers.

Our historically strong position in the markets we serve has provided us with a large installed base of
systems and equipment. Throughout our history, we have delivered over 40,000 pieces of food processing
equipment which includes more than 7,000 industrial freezers, 2,400 industrial citrus juice extractors, 3,000
industrial sterilization systems and 8,000 coating systems. We estimate that the installed base of our equipment
collectively processes approximately 75% of the global production of citrus juices, freezes approximately 50% of
commercially frozen foods on a global basis and sterilizes approximately 50% of the world’s canned foods. This
installed base provides a stream of recurring revenue from aftermarket products, parts, services and lease
arrangements. Recurring revenue accounted for approximately 46% of our JBT FoodTech total revenue in 2009.
Our installed base also provides us with strong, long-term customer relationships from which we derive
information for new product development to meet the evolving needs of our food processing customers.

We have operations located globally to serve our existing JBT FoodTech equipment base located in more
than 100 countries. Our principal production facilities are located in the United States (California, Ohio and
Florida), Belgium, Brazil, China, Italy, South Africa, Sweden and the United Kingdom. In addition to sales and
services offices based in more than 25 countries, we also support our customers in their development of new food
products and processes as well as the refinement and experimentation of their current applications through eight
technical centers located in the United States (California, Ohio and Florida), Brazil, Sweden, Belgium, Italy and
China. Our global presence allows us to provide direct customized support to customers virtually anywhere they
process foods.

Solutions, Products and Services

We offer a broad portfolio of systems, equipment and services to our customers which are often sold as part
of a fully integrated processing line solution. Our systems are typically customized to meet the specific customer
application needs. Thus, actual production capacity ranges vary and are dependent on the food and product
packaging type being processed.



Freezing and Chilling. We developed the first commercial food processing freezers in the 1960s, and we
remain the world’s leading supplier of freezing and chilling solutions to the food processing industry. We design,
assemble, test and install industry-leading technologies that include individual quick freezing (IQF), self-stacking
spiral, linear/impingement and contact freezers and chillers. Our freezers are designed to meet the most stringent
demands for quality, economy, hygiene and user-friendliness. We offer a full range of capacities and accessories
to optimize our customers’ variable production needs. Our industrial freezers can be found in plants that are
processing food products ranging from meat, seafood and poultry to bakery products and ready-to-eat meals,
fruits, vegetables and dairy products. The following is an overview of our freezing and chilling technology
offerings.

Delivered
Product Offering Product Description Food Applications Capacity Ranges Base
FloFREEZE® Individually freezes sensitive, Fruits, Up to 13 tons/hour 1,300+
Individual Quick sticky and uneven shaped Vegetables,
Freeze (IQF) products Seafood, Pasta,

Rice

GYRoCOMPACT® Compact, self-contained design  Poultry, Meat, Up to 7 tons/hour 3,500+
Self-Stacking for quick, uniform freezing Seafood, Bakery,
Spiral Freezer, Dairy, Vegetables,
Chiller, Proofer Ready Meals
ADVANTEC® Quick freezing of thin, flat food Meat, Seafood Up to 5 tons/hour 300+
Linear Freezers and (over 20,000 V4 Ib
Chillers burgers per hour)

Protein Processing. We are a leading supplier of equipment and services that enable us to provide
integrated protein processing lines for a variety of convenient food products. Our broad systems offering includes
horizontal slicers, continuous water-jet portioners, coating and seasoning applicators, frying systems and oven
and cooking systems. Our fully integrated processing lines often span from the raw products initial point of entry
onto the processing line through final packaging. Although our solutions are primarily used in the processing of
poultry (including nuggets, strips and wings), we also provide systems that portion, coat or cook other food
products ranging from breads and pizzas to meat patties, seafood and ready-to-eat meals. All of these
applications we collectively refer to as “protein processing.” We believe that our installed base of cooking
systems processes more meat, seafood and poultry products in North America than that of any other food
processing equipment supplier. The following is an overview of our protein processing technology offerings.

Delivered
Product Offering Product Description Food Applications Capacity Ranges Base
DSI Portioners Horizontal slicing for Poultry, Meat, Up to 3/4 ton/hour 200+
consistent product thickness Seafood, Pizza
and computer-positioned
vertical high-pressure waterjets
cut complex shapes
Coating Application of batter, tempura  Poultry, Meat, Over 7 tons/hour 8,000+
Applicators or breading prior to cooking Seafood, (over 150,000 V2 oz.
Vegetables chicken nuggets per
hour)
THERMoFIN™ Patented technology that heats ~ Poultry, Meat, Over 7 tons/hour (over 340+
Frying Systems oil quickly and precisely for Seafood 150,000 Y2 oz. nuggets/
even and cost effective frying hour)



Delivered

Product Offering Product Description Food Applications Capacity Ranges Base
GYRoCOMPACT® Multi-zone spiral oven with Poultry, Meat, Over 9 tons/hour (over 90+
Spiral Ovens programmable air control for Seafood 40,000 4 oz. chicken

consistent and uniform cooking breasts per hour)
JSO JetStream® High intensity convection oven  Meat, Poultry Over 4.5 tons/hour (over 490+
Linear Ovens for fast cooking with optimal 20,000 Y4 1b. burgers

flavor sealing and browning per hour)

In-Container Processing. We are a leading global supplier of fully integrated industrial sterilization
systems that manufacture shelf stable foods in a wide variety of flexible and rigid packages. These integrated
solutions include fillers, closers, sterilizers, material handling systems and controls that process foods including
fruits and vegetables, soups and sauces, dairy products, a broad range of ready-to-eat meals and pet foods. We
offer the largest selection of sterilization products in the industry, including continuous rotary and hydrostatic
sterilizers primarily used for processing metal cans. We also provide automated batch retorts which can process a
variety of flexible and rigid packages such as plastic pouches, cartons, glass and cans. Our offering also includes
specialized material handling systems to automate the handling and tracking of processed and unprocessed
containers. In addition, we offer leading modeling software as well as thermal processing controls that help our
customers optimize and track their cooking processes and introduce on-line corrections in the case of process
deviations. The following is an overview of our in-container processing solutions technology offerings.

Delivered
Product Offering Product Description Food Applications Capacity Ranges Base

Fillers Filling of wide-neck, rigid Ready Meals, Over 1,200 containers 1,900+
and pre-formed containers  Soups, Sauces, per minute
with food and beverage Baby Food,
products Fruits,
Vegetables,
Seafood, Meat,
Poultry, Milk,
Ready to Drink
Coffee and Tea,
Pet Food

Closers Closing and seaming of Ready Meals, Up to 2,000 containers 3,400+
can after being filled Soups, Sauces, per minute
Baby Food,
Fruits,
Vegetables,
Seafood, Meat,
Poultry, Milk,
Ready to Drink
Coffee and Tea,
Pet Food

Continuous Rotary and Commercial sterilization Ready Meals, Over 1,800 containers 2,700+
Hydrostatic Sterilizers of food in cans Canned Milk, per minute (550 cans of ~ systems
Soups, Sauces, soup/minute or 2,000 8,000+
Fruits, cans of cat food per vessels
Vegetables, minute)
Seafood, Meat,
Poultry, Pet Food



Product Offering

Automated Batch
Retorts

LOG-TEC™
Control Systems and
Modeling Software

Delivered

Product Description Food Applications Capacity Ranges Base
Commercial Ready Meals, Over 1,500 containers 220+ systems
sterilization of foods  Soups, Sauces, per minute (600 470+ vessels
in flexible or rigid Baby Food, microwave pasta bowls
pre-formed Fruits, per minute)
packaging Vegetables,

Automated control
and documentation
of sterilization
process; modeling
software to optimize
cooking processes

Seafood, Meat,
Poultry

Ready Meals,
Canned Milk,
Soups, Sauces,
Baby Food,
Fruits,
Vegetables,
Seafood, Meat,
Poultry, Pet Food

Matches the sterilization
system capacity

1,900+

Fruit Processing. We are the leading supplier of industrial citrus processing equipment. Our citrus
processing solutions typically include citrus extractors, finishers, pulp systems, evaporators and by-product
recovery systems as well as aseptic systems (including sterilizers, fillers, flow lines and controls) integrated with
bulk aseptic storage systems for not-from-concentrate orange juice. In addition to our high capacity industrial
extractors, we also offer point of use Fresh’n Squeeze ® produce juicers. These patented juicers are used around
the world in hotels, restaurants, coffee shops, convenience stores and juice bars.

We are among the leading suppliers of tomato and fruit processing equipment and aseptic sterilization and
bulk filling systems. Our tomato and fruit processing lines are comprised of extraction, finishing, heating and
mixing equipment, enzyme inactivators, evaporators, flash coolers, sterilizers and aseptic fillers that are mainly
sold as an integrated processing line. We can also provide equipment for a specific need within a line. Our
tomato processing lines are installed with leading processors throughout the world’s key tomato growing regions
and produce a range of finished tomato products including tomato concentrates, peeled tomato products, diced
tomatoes, salsa, pizza sauce, ketchup and pureed and crushed tomatoes. Our aseptic processing lines are used in
the bulk processing of a wide range of deciduous and tropical fruits into juices, particulates, purees and
concentrates. These fruit products are used as ingredients for dairy products (yogurts, smoothies, flavored milk,
and ice cream), bakery products and fruit-based beverages.

We also provide technology solutions and products to extend the life, improve the appearance and preserve
the taste of fresh fruits and vegetables. Once treated, fresh fruits or vegetables are individually labeled by our fast
and efficient produce labeling systems. The following is an overview of our fruit processing technology

offerings.

Product Offering

Extractors, Pulpers,
Finishers

Hot & Cold Breaks,
Evaporators

Product Description

Food Applications

Extract juice and/or pulp
from fruit for large-scale
processing and point-of-
sale applications

Enzymatic inactivation,
concentration and aseptic
cooling to preserve fruit
product color and taste

Citrus, Tomatoes,
Berries,
Deciduous and
Tropical Fruits

Citrus, Tomatoes,
Berries,
Deciduous and
Tropical Fruits

9

Delivered
Capacity Ranges Base
Industrial extractor: over 7,800+
900 gallons per hour of
juice
Over 70 tons/hour 350+



Delivered

Product Offering Product Description Food Applications Capacity Ranges Base
Aseptic Sterilizers and Aseptic commercial Citrus, Tomatoes,  Aseptic sterilizer: 100+
Fillers sterilization, cooling and Deciduous and over 60 tons/hour

bulk filling of fruit puree,  Tropical Fruits Aseptic sterilizer:

concentrate or paste into 3 over 19 tons/hour

gallon to 300 gallon

containers
Fresh Produce Preservation of fresh Fruits, Vegetables  Coating application 1,300+
Technologies produce life, appearance rates variable to match labeler

and taste. line speed heads

High speed application of Apply 900+ labels per

Price Look Up labels minute

Aftermarket Products, Parts and Services. We provide aftermarket products, parts and services for all of
our integrated food processing systems and equipment. We provide retrofits and refurbishments to accommodate
changing operational requirements, and we supply our own brand of food grade lubricants and cleaners designed
specifically for our equipment. We also provide continuous, proactive service to our customers including the
fulfillment of preventative maintenance agreements, consulting services such as water treatment and corrosion
monitoring control and the provision of on-site technical personnel. In addition to helping our customers reduce
their operating costs and improve efficiencies, our customer service focus also helps us maintain strong
commercial relationships and provides us with ongoing access to information about our customers’ requirements
and strategies to foster continuing product development. Our aftermarket products, parts and services coupled
with our large installed base of food processing systems and equipment, provide us with a strong base for
growing, recurring revenue.

Strategy

As part of our core mission of being the leading supplier of customized solutions to the food processing
industry, we focus on four critical strategic initiatives:

Extend Technology Leadership. By maintaining and extending our technological leadership positions, we
remain well positioned to capture the growth created by the trends in the food processing industry. We are
focused on enhancing processing efficiencies which include increased production speeds and improved final
product yield and quality. Additionally, we are focused on reducing the total cost of ownership for food
processing plants through reducing capital and operational costs and solving the technological challenges posed
by evolving food processing and packaging requirements.

Leverage Our Installed Base. From 2005 to 2009, our aftermarket revenue increased at a compound
annual rate of approximately 3.6%. We leverage our large delivered base of industrial equipment and systems to
generate new aftermarket business and to grow our offering of aftermarket products, parts and services. Our large
installed base provides a recurring revenue stream as well as the opportunity to strengthen and enhance customer
relationships, increase our customer knowledge and generate ideas for new product development. We will
continue to enhance the capabilities of our on-line spare parts ordering websites to help our customers find the
information they need and conduct business more efficiently.

Capture International Opportunities. JBT FoodTech has built a strong global presence with
manufacturing, sales and service organizations located on six continents. As demand for processed foods
increases in emerging regions such as Latin America, the Middle East, Eastern Europe and Asia, we are
positioned to provide local food processors or expanding multi-national processors with our products, expertise
and local customer service. Additionally, our manufacturing facility in China and our established supply chains
in India and China enable us to source products to and from Asia.
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Growth Through Acquisitions. In addition to benefiting from organic growth, we will continue to pursue
external growth through select, value-accretive acquisitions of companies and technologies. We believe that the
food processing equipment industry provides us with opportunities for acquisitions. We also believe that our global
presence and capabilities permit us to efficiently integrate complementary companies and technologies into our
global businesses, as was accomplished in 2009 with the acquisition of UK-based Double D Food Engineering.

JBT AeroTech
Overview

JBT AeroTech is a leading supplier of customized solutions and services used for applications in the air
transportation industry. We design, manufacture and service technologically sophisticated ground support
equipment, airport gate equipment, automated systems and services for airport authorities, airlines, airfreight,
ground handling companies, the military and other industries.

We believe our strong market positions result from our ability to customize our equipment and services
utilizing differentiated technology to meet the specific needs of our customers. We continually strive to improve our
existing technologies and develop new technologies by working closely with our well established customer base.

As a market leader for many years, there is a significant installed base of our airport and airline equipment
around the world. We have delivered the largest volume of cargo loaders (8,800+), passenger boarding bridges
(7,200+) and aircraft deicers (4,300+). We have also sold more than 2,100 mobile passenger steps, 1,800 cargo
transporters and 1,400 tow tractors that are operating at airports around the world. This installed base provides a
stream of recurring revenue from aftermarket parts, products and services. Recurring revenue accounted for
approximately 37% of JBT AeroTech total revenue in 2009. Our installed base also offers continuous access to
customer feedback for improvements and new product development.

JBT AeroTech products have been delivered to more than 100 countries. To support this equipment, we
have operations located throughout the world. Our principal production facilities are located in the United States
(Florida, Utah and Pennsylvania), Mexico, Spain and the United Kingdom. To augment our sourcing capabilities,
we have established regional manufacturing partnerships in Asia and Africa as well as dedicated sourcing
resources in India, China and Mexico. We also have sales and services offices located in twelve countries and
collaborative relationships with independent sales representatives, distributors and service providers in fifteen
additional countries.

Solutions, Products and Services

We offer a broad portfolio of systems, equipment and services to our airport authority, airline, air cargo,
ground handling and military customers.

Ground Support Equipment. We are a leading supplier of air cargo loaders to commercial air passenger
and freight carriers and ground handlers. Our Commander™ loaders service containerized narrow-body and
wide-body jet aircraft and are available in a wide range of configurations.

We manufacture and supply the RampSnake® bulk loader for the loading of baggage, cargo and mail
packages into aircraft baggage holds. The RampSnake’s design requires only a single baggage handler in the
cargo hold and one operator at the baggage cart, minimizing lifting and reducing costs.

We manufacture and supply Tempest™ aircraft deicers with a broad range of options that can be configured
to meet customers’ specific and regional need to provide efficient aircraft deicing while on the tarmac. We offer
a full array of conventional and towbarless aircraft tow tractors for moving aircraft without consumption of jet
fuel and self propelled transporters for pallet and container handling. We also offer a line of self-propelled
passenger boarding steps.
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Airlines and ground handling companies face increased pressure to reduce emissions and minimize fuel
usage. We have a long history of delivering alternative fuel ground support equipment that provides a solution to
these environmental and operational challenges. Our alternative fuel design approach is to provide modular
ground support equipment, capable of being powered by a variety of power sources. Our electric powered
product offering includes Commander cargo loaders, cargo transporters, RampSnake bulk loading systems,
conventional aircraft pushback tractors, towbarless tow tractors and passenger boarding steps. We also offer
electric retrofit kits for our existing delivered base of diesel powered Commander cargo loaders.

The following is an overview of our ground support equipment technology offerings.

Delivered
Product Offering Product Description Aircraft Ranges Capacity Ranges Base
Cargo Loaders Loading and unloading of Wide variety of Up to 33,000 Ibs 8,800+
containerized cargo onto passenger and
main and lower decks of freighter aircraft up
aircraft to Airbus A380
Cargo Transporters Transport of containerized  Aircraft handling  Up to 15,400 Ibs at 1,800+
cargo to or from aircraft full size pallets or  15.5 mph
containers
Bulk Loader Loading of baggage, cargo or Boeing 717 to 757- Up to 880 lbs 100+
mail packages into baggage 200 and Airbus
holds with minimal lifting A319 to 321
Aircraft Deicers Deicing of aircraft on the Wide variety of Up to 2,000 gallons 4,300+
ground including removal of aircraft up to capacity of deicing fluid
snow, ice and frost Airbus A380
Aircraft Tow Tractors ~ Pushing back of aircraft from Regional to wide- Draw bar pull of up to 1,300+
gate or aircraft towing body aircraft 72,000 Ibs
between gate and hangar
Passenger Steps Boarding of passengers when Front and rear Load capacity up to 2,000+
a boarding bridge is not boarding doors of 13,000 Ibs.
available narrow and wide-

body aircraft

Gate Equipment. We are a leading supplier of gate equipment. Our Jetway® passenger boarding bridges
have been used by airlines and airport authorities to move passengers between the terminal building and the
aircraft since 1959.

We also manufacture a variety of sizes and configurations of auxiliary equipment including 400 Hertz
ground power and preconditioned air units that supply aircraft requirements for electrical power and cooled air
circulation for the environmental control system (air-conditioning) and main engine starting during ground
operations. Our point-of-use 400 Hertz and pre-conditioned air units enable our customers to reduce fuel
consumption and emissions by minimizing requirements to use auxiliary power units or aircraft engines while
parked at the gate.
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The following is an overview of our gate equipment technology offerings.

Delivered

Product Offering Product Description Aircraft Ranges Capacity Ranges Base
Passenger Boarding  Bridge for moving passengers Regional Jets up to Link aircraft with the 7,200+
Bridges between the airport terminal ~ Airbus A380 airport terminal

building and the aircraft
Ground Power Provide power and light for ~ Regional Jets up to Converts 50/60 Hertz 3,600+

passenger and crew onboard,  Airbus A380 utility power to aircraft

while waiting to be pushed compatible 400 Hertz

back from gate power
Preconditioned Air Climate convenience for Regional Jets up to 20 to 120 refrigerated 2,200+

passenger and crew onboard,  Airbus A380 tons preconditioned air

while waiting to be pushed units for ground

back from gate cooling

Military Equipment. In 2000, we were awarded the production contract to supply the U.S. Air Force with a
new generation of military air cargo loader which is now known as the Halvorsen loader. We continue to supply
the U.S. Air Force Air Mobility Command with these Halvorsen loaders and we also provide parts support,
service and retrofit kits for the Halvorsen loaders. We also have begun to supply these loaders to other branches
of the U.S. Department of Defense and other international military customers.

Our Ground Support and Gate Equipment product lines also supply three sizes of aircraft tow tractors to the
U.S. Air Force. We supply a wide range of mobile air conditioning units to the U.S. Air Force, the U.S. Navy,

international military forces and airframe manufacturers.

The following is an overview of our military equipment technology offering.

Delivered
Product Offering Product Description Aircraft Ranges Capacity Ranges Base
Halvorsen 25K and ~ Rapidly deployable, high- Cargo transport aircraft Load and transport up 400+

44K Cargo Loaders  reach loader that can transport from C-130 up to C-17 to 44,000 Ibs
and lift cargo onto military
cargo aircraft

Aircraft Tow Tractors Towing of aircraft around the Jet fighters up to cargo Draw bar pull of upto 200+

airport ramp transport aircraft 72,000 Ibs
Mobile Air Mobile air conditioning units Jet fighters up to cargo 30 to 110 ton mobile 400+
Conditioning used for on the ground transport aircraft air conditioning units

cooling

Airport Services. We are an industry leading provider of ground support and gate equipment, systems and
facility maintenance services to airlines and airports throughout North America and the Pacific. Our expertise
extends to the operation, maintenance and repair of airport gate systems, baggage handling systems, airport
facilities and ground support equipment. We also offer technology and operations monitoring services centered
around our patented iOPS™ suite that links maintenance management systems and aircraft avionics data to
critical ground-based monitoring, diagnostic and tracking systems on gate equipment, baggage handling systems,
facility systems and ground support equipment.

Automated Systems. We are an industry leader in providing fully integrated Automatic Guided Vehicle

Systems for repetitive material movement requirements in the automotive, printing, food & beverage,
manufacturing, warehouse, and hospital industries. We provide engineering services and simulations to evaluate
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the material handling requirements, automatic guided vehicle system hardware and software, and hardware and
software integration for a complete, seamless solution. We have delivered over 350 automatic guided vehicle
systems including over 3,000 guided vehicles.

Aftermarket Products, Parts and Services. We provide aftermarket products, parts and services for our
installed base of JBT AeroTech equipment. We also provide retrofits to accommodate changing operational
requirements and continuous, proactive service, including, in some cases, on-site technical personnel. These
systems and other services represent an integrated approach to addressing critical problems faced by our
customers and ensure that we remain well positioned to respond to their new requirements and strategic
initiatives through our strong customer relations.

In support of our focus and strategy of meeting our customers’ needs, we have developed a global parts
service network to enable us to market with confidence our ability to “provide the right part in the right place.”
Our highly experienced global parts representatives help reduce equipment downtime by providing fast, accurate
responses to technical questions. We also provide worldwide operations and maintenance training programs to
provide maintenance technicians with the tools necessary to deliver the highest possible level of systems
reliability.

Strategy

As part of our core mission of being the leading supplier of customized solutions to the air transportation
industry, we will focus on five critical strategic initiatives:

Extend Technology Leadership. By maintaining and extending our technological leadership position, we
remain well positioned to capture the growth created by the trends in the air transportation industry. The focus of
our investments in product improvement and development is improving airport ramp and terminal efficiencies
and reducing the total cost of ownership for airports, passenger and cargo carriers and ground handlers. We also
strive to continually meet the technological challenges posed by evolving aircraft designs, safety and
environmental concerns.

Leverage Our Installed Base. From 2005 to 2009, our aftermarket revenue increased at a compound
annual rate of approximately 12.0%. We leverage our large installed base of airport equipment, to expand our
aftermarket products, parts and services business and to provide increased focus on upgrades and services that
will improve our customers’ operational efficiency. Our large installed base not only generates a recurring
revenue stream, it also provides us with strong, long-term customer relationships from which we can derive
information for new product development to meet the evolving needs of our customers.

We continue to expand the capabilities of our airport services product line and to selectively expand our
presence within the 20 busiest United States airports. We leverage our experience gained at airports by pursuing
additional opportunities in military ground support equipment, cargo handling systems for air cargo carriers and
sophisticated port entry systems. We will continue to create differentiated service products and value added
operational information systems that provide productivity, efficiency and financial gains to our customers.

Capture International Opportunities. Asia-Pacific has become a growth region for the aviation industry.
To accommodate this growth, significant investments are being made in airport infrastructure in this region. We
are well positioned with dedicated local sales and service staff to meet the increased airport equipment demand in
developing countries with our trusted products as well as our product expertise and customer service.

Expand Military Programs. We supply Halvorsen loaders and provide Halvorsen parts support, service
and retrofit kits to the U.S. Air Force Air Mobility Command. We will continue to extend our support for this
program by offering engineering and logistics support contracts. We have also expanded the Halvorsen installed
base to the U.S. Navy, U.S. Marine Corps, U.S. Army and selected international military services. We will
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expand the loader design to meet the specification requirements of new loader programs as they are issued. We
will continue our expansion of our military ground support equipment offerings of tow tractors, aircraft deicers,
air conditioning and ground power units to the United States and selected international military forces.

Growth Through Acquisitions. In addition to benefiting from the expected growth in the business areas
that we serve, we intend to pursue external growth opportunities through select, value-accretive acquisitions. We
believe that the air transportation industry provides opportunities for acquisitions. Our global capabilities and
leading industry positions will facilitate our ability to integrate complementary companies and technologies into
the JBT AeroTech businesses.

OTHER BUSINESS INFORMATION RELEVANT TO ALL OF OUR BUSINESS SEGMENTS
Order Backlog

For information regarding order backlog, refer to the section entitled “Inbound Orders and Order Backlog”
in Item 7 of this Annual Report on Form 10-K.

Sources and Availability of Raw Materials

All of our business segments purchase carbon steel, stainless steel, aluminum and steel castings and forgings
both domestically and internationally. We do not use single source suppliers for the majority of our raw material
purchases and believe the available supplies of raw materials are adequate to meet our needs.

Research and Development

The objectives of our research and development programs are to create new products and business
opportunities in relevant fields, and to improve existing products.

For additional financial information about Company-sponsored research and development activities, refer to
Note 17 to our consolidated financial statements included in Item 8 of this Annual Report on Form 10-K.

Sales and Marketing

We sell and market our products and services through a predominantly direct sales force, supplemented with
independent distributors and sales representatives. Our experienced international sales force is comprised of
individuals with strong technical expertise in our products and services and the industries in which they are sold.

We support our sales force with marketing and training programs that are designed to increase awareness of
our product offerings and highlight our differentiation while providing a set of sales tools to aid in the sales of
our technology solutions. We actively employ a broad range of marketing programs to inform and educate
customers, the media, industry analysts and academia through targeted newsletters, our web site, seminars, trade
shows, user groups and conferences.

Patents, Trademarks and Other Intellectual Property

We own a number of United States and foreign patents, trademarks and licenses that are cumulatively
important to our business. We own approximately 590 United States and foreign patents and have approximately
440 patent applications pending in the United States and abroad. Further, we license certain intellectual property
rights to or from third parties. We also own numerous United States and foreign trademarks and trade names and
have approximately 370 registrations and pending applications in the United States and abroad. Developing and
maintaining a strong intellectual property portfolio is an important component of our strategy to extend our
technology leadership. However, we do not believe that the loss of any one or group of related patents,
trademarks or licenses would have a material adverse effect on our overall business.
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Competition

We conduct business worldwide and compete with a variety of local and regional companies, which
typically are focused on a specific application, technology or geographical area, and a few large multinational
companies.

We compete by leveraging our industry expertise to provide differentiated and proprietary technology,
integrated systems, high product quality and reliability and quality aftermarket service. In the food processing
industry, we also distinguish ourselves by providing increased yields with improved final product quality.

JBT FoodTech’s major competitors include GEA Group Aktiengesellschaft, MYCOM, Convenience Food
Systems Inc., Heat & Control, Inc., PneumaticScaleAngelus, Allpax Products, Inc., Atlas Pacific Engineering
Company, Inc., Marel Food Systems, Brown International Corp. and CFT S.p.A.

JBT AeroTech’s major competitors include TLD, Schopf Maschinenbau GmbH, Trepel, Global Ground
Support LLC, ThyssenKrupp AG, Shenzhen CIMC-TianDa Airport Support Ltd., Linc Facility Services and Elite
Line Services, Inc.

Employees

We employ approximately 3,300 people with approximately 1,900 located in the United States.
Approximately 230 of our employees in the United States are represented by one collective bargaining agreement
that covers these employees through August of 2011.

Outside the United States, the company enters into employment contracts and agreements in those countries
in which such relationships are mandatory or customary. The provisions of these agreements correspond in each
case with the required or customary terms in the subject jurisdiction. Approximately 60% of our international
employees are covered under national employee unions.

We maintain good employee relations and have successfully concluded all of our recent negotiations
without a work stoppage. However, we cannot predict the outcome of future contract negotiations.

Customers

No single customer accounted for more than 10% of our total revenue in any of the last three fiscal years.

JBT FoodTech’s customers range from large multinational food processing companies to smaller regional
food processing companies. Our principal customers include companies such as: Agrosuper S.A., Ajinomoto, Co.
Ltd., Aujan Inudstries Co LLC, Bonduelle Group, Campbell Soup Company, CIA Pesquera Camanchaca S.A.,
Citrofrut, Citrovita, The Coca-Cola Company, COFCO Tunhe Tomato Products Co. Ltd., ConAgra Foods, Inc.,
Conserva Italia, DelMonte Foods Company, Dole Food Company, Inc., Florida’s Natural Growers, General
Mills, Inc., Gloria Foods Company, Great Giant Pineapple Co., Grupo Altex, Grupo Bertin, Grupo Fisher, Hero
AG, H.J. Heinz Company, Huiyan Group, Inghams Enterprises Pty Limited, Industrias Bachoco, J. Garcia-
Carrion, Jamba Juice Company, Jain Irrigation Systems Ltd., JBS-Friboi Group, Keystone Foods LLC., Leche
Pascual, Mafrig Group, Morning Star Packing Company, National Food Industries LLC, Nestlé, Novartis AG,
Nutricima Limited, OSI Group, LLC, Perdigao S.A., Sadia S.A., Southern Gardens Citrus, Starkist Tuna,
Sucocitrico Cutrale, Sunkist Growers, Inc., Thai Dairy Industry Co. Ltd., Thai Union Frozen Products Public
Company Limited, Tropicana Products, Inc., Tyson Foods, Inc., Unilever PLC and Xinjiang Chalkis Tomato
Products Co. Ltd.

JBT AeroTech’s customers are domestic and international airlines, airfreight and ground handling

companies, domestic and international airport authorities and the United States and foreign military forces. Our
principal customers include companies such as: Air Canada, Air China, Air France KLLM, The Boeing Company,

16



British Airports Authority, British Airways, the Canadian Forces, China Southern Airlines, Continental Airlines,
Dallas Fort Worth International Airport, Delta Air Lines, Denver International Airport, DHL, FedEx Corp.,
EgyptAir, Houston Airport Systems, Iberia Airlines, LAN Airlines, Los Angeles International Airport, Massport/
Logan International Airport, McCarren International Airport, Menzies Aviation, Miami International Airport,
Saab AB, Servisair, Singapore Airlines, Southwest Airlines, Swissport International, TAM Airlines, Thai
Airways International, United Airlines, UPS, and the U.S. Air Force.

Government Contracts

We currently supply the Halvorsen cargo loader, aircraft tow tractors and trailer mounted air conditioning
units to the U.S. Department of Defense. The amount of equipment built for these programs is dependent upon
annual government appropriations and levels of military spending. In addition, United States defense contracts
are unilaterally terminable at the option of the United States government with compensation for work completed
and costs incurred. Contracts with the United States government are subject to special laws and regulations, the
noncompliance with which may result in various sanctions that could materially affect our ongoing government
business.

Governmental Regulation and Environmental Matters

Our operations are subject to various federal, state, local and foreign laws and regulations governing the
prevention of pollution and the protection of environmental quality. If we fail to comply with these
environmental laws and regulations, administrative, civil and criminal penalties may be imposed, and we may
become subject to regulatory enforcement actions in the form of injunctions and cease and desist orders. We may
also be subject to civil claims arising out of an accident or other event causing environmental pollution. These
laws and regulations may expose us to liability for the conduct of or conditions caused by others or for our own
acts even though these actions were in compliance with all applicable laws at the time they were performed.

Under the Comprehensive Environmental Response, Compensation and Liability Act, referred to as
CERCLA, and related state laws and regulations, joint and several liability can be imposed without regard to
fault or the legality of the original conduct on certain classes of persons that contributed to the release of a
hazardous substance into the environment. These persons include the owner and operator of a contaminated site
where a hazardous substance release occurred and any company that transported, disposed of or arranged for the
transport or disposal of hazardous substances that have been released into the environment, and including
hazardous substances generated by any closed operations or facilities. In addition, neighboring landowners or
other third parties may file claims for personal injury, property damage and recovery of response cost. We may
also be subject to the corrective action provisions of the Resource, Conservation and Recovery Act, or RCRA,
and analogous state laws that require owners and operators of facilities that treat, store or dispose of hazardous
waste to clean up releases of hazardous waste constituents into the environment associated with their operations.

Some of our facilities and operations are also governed by laws and regulations relating to worker health
and workplace safety, including the Federal Occupational Safety and Health Act, or OSHA. We believe that
appropriate precautions are taken to protect our employees and others from harmful exposure to potentially
hazardous materials handled and managed at our facilities, and that we operate in substantial compliance with all
OSHA or similar regulations.

Financial Information about Geographic Areas

The majority of our consolidated revenue is generated in markets outside of the United States. For financial
information about geographic areas see Note 17 of our consolidated financial statements in Item 8 of this Annual
Report on Form 10-K.
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Available Information

All periodic and current reports, registration filings, and other filings that we are required to file with the
Securities and Exchange Commission (“SEC”), including annual reports on Form 10-K, quarterly reports on
Form 10-Q, current reports on Form 8-K, and amendments to those reports filed or furnished pursuant to
Section 13(a) or 15(d) of the Securities Exchange Act of 1933, proxy statements and other information are
available free of charge through our website as soon as reasonably practicable after we file them with, or furnish
them to, the SEC. You may access and read our SEC filings free of charge through our website at
www.jbtcorporation.com, under “Investor Relations — Financial Information — SEC Filings,” or the SEC’s
website at www.sec.gov. These reports are also available to read and copy at the SEC’s Public Reference Room
by contacting the SEC at 1-800-SEC-0330.

The information contained on or connected to our website, www.jbtcorporation.com, is not incorporated by
reference into this Annual Report on Form 10-K or any other report we file with the SEC.

Executive Officers

The executive officers of JBT Corporation, together with the offices currently held by them, their business
experience and their ages as of February 26, 2010, are as follows:

Name & Office, year of election

Charles H. Cannon, Jr. ..... 57 Chairman, Chief Executive Officer and President (2008)

Ronald D. Mambu . ........ 60  Vice President, Chief Financial Officer and Controller (2008)

Torbjorn Arvidsson . . ... ... 58  Vice President and Division Manager-Food Solutions and Services (2008)
Juan C. Podesta . .......... 58  Vice President and Division Manager-Food Processing Systems (2008)
JohnLee ................ 52 Vice President and Division Manager-JBT AeroTech (2008)
KennethDunn ............ 53  Vice President, General Counsel and Assistant Secretary (2008)

Mark Montague . .......... 56  Vice President, Human Resources (2008)

Megan Donnelly .......... 41  Chief Accounting Officer (2008)

CHARLES H. CANNON, JR. has served as Chairman of the Board of Directors, Chief Executive Officer
and President of JBT Corporation since April 2008. Mr. Cannon served as Senior Vice President of FMC
Technologies from March 2004 until July 2008, when FMC Technologies distributed all of the stock of its
wholly-owned subsidiary, JBT Corporation, to its shareholders in a spin-off effective July 31, 2008. Mr. Cannon
served as a Vice President of FMC Technologies since February 2001. Since 1998, Mr. Cannon served as Vice
President and General Manager-FMC FoodTech and Transportation Systems Group. Mr. Cannon joined FMC
Corporation in 1982 as a Senior Business Planner in the Corporate Development Department. He became
Division Manager of FMC Corporation’s Citrus Machinery Division in 1989, Division Manager of its Food
Processing Systems Division in 1992 and Vice President and General Manager of FMC FoodTech in 1994.

Mr. Cannon serves on the Board of Directors of Standex International Corporation.

RONALD D. MAMBU has served as our Vice President, Chief Financial Officer and Controller since April
2008 and served as our Treasurer from April 2008 until November 2009. From February 2001 until April 2008,
Mr. Mambu served as Vice President and Controller of FMC Technologies. Mr. Mambu was Director of
Financial Planning of FMC Corporation from 1994 until his appointment as Controller. Mr. Mambu joined FMC
Corporation in 1974 as a financial manager in Philadelphia. He served in a variety of roles at FMC Corporation,
including Controller of its former Food and Pharmaceutical Products Division from 1977 to 1982, Controller of
Machinery Europe Division from 1982 to 1984, Controller of Agricultural Products Group from 1984 to 1987,
Director of Financial Control from 1987 to 1993 and Director of Strategic Planning from 1993 to 1994.

TORBJORN ARVIDSSON has served as our Vice President and Division Manager-Food Solutions and
Services since July 2008. Mr. Arvidsson served as a Division Manager for FMC Technologies’ Food Solutions and
Services from October 2005 until July 2008. Mr. Arvidsson rejoined Frigoscandia Equipment in 1994 as Business
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Development Manager, a role he continued in after the acquisition of Frigoscandia Equipment by FMC FoodTech
in 1996. In 1998, Mr. Arvidsson was appointed General Manager North America, located in Seattle, Washington, a
position he held until late 2000 when he was appointed General Manager Europe and relocated back to Helsingborg,
Sweden. In 2001, Mr. Arvidsson also assumed responsibility for FMC FoodTech’s Asia Pacific region.

Mr. Arvidsson has been involved in the international food equipment industry his whole career, dating back to 1975
when he first joined Frigoscandia Equipment after graduating from Lund University, Sweden. In 1983 he graduated
from IMI, Geneva (Advanced Management MBA). In 1984, Mr. Arvidsson served as General Manager for Square
AB within the Alfa-Laval Group until 1987, when he joined Akerlund & Rausing as Division Manager for its
overseas companies. In 1990, Mr. Arvidsson rejoined Alfa-Laval as Deputy General Manager for its convenience
food division. Alfa-Laval later became Tetra-Laval after Tetra-Pak’s acquisition of Alfa-Laval.

JUAN C. PODESTA has served as our Vice President and Division Manager-Food Processing Systems
since July 2008. Mr. Podesta served as a Division Manager for FMC Technologies’ Food Processing Systems
from July 2000 until July 2008. Mr. Podesta joined FMC Corporation in 1989 as Product Manager, Citrus
Systems in Lakeland, Florida. Since then, he has served in a variety of sales, marketing, and line management
roles within FMC FoodTech, including International Manager for the Citrus Machinery Division from 1989 to
1992, General Manager, Fruit & Vegetable Processing based in Parma, Italy from 1992 to 1994, General
Manager, Canning Systems based in St. Niklaas, Belgium from 1995 to 1996, Division Manager, Food
Processing Systems & Agricultural Machinery from 1997 to 1999 and President FMC Europe, based in Brussels,
Belgium from 2000 to 2002. Mr. Podesta served as Vice Chairman of Food Processing Machinery Europe, on the
Board of Directors of The Council of the Americas, and on the Board of Directors of Equipment Hygiene
Engineering Design Group.

JOHN LEE has served as our Vice President and General Manager — JBT AeroTech since August 2008.
Prior to joining the Company, Mr. Lee worked for United Technologies Corporation, most recently as President,
North America for Carrier Refrigeration. From 2006 to 2007, he was President, Building Systems and Services
for Asia Pacific, and from 2005 to 2006, he was President, Carrier Refrigeration, based in Shanghai, China for
both positions. From 2002 to 2005, Mr. Lee served as Director, Purchasing, Vice President, Sales and Marketing,
and then President, for Carrier Asia Pacific in Seoul, Korea. He started with United Technologies in 1993 as a
program manager for Sikorsky Aircraft, a role he served until 1997. From 1997 to 2000, he was a Regional
Director for Pratt & Whitney, Southeast Asia, based in Singapore. Before working for United Technologies,

Mr. Lee served various marketing and strategic planning roles with McDonnell Douglas Corporation and
Northrop Grumman Corporation. Mr. Lee is a graduate of the United States Military Academy, West Point and
holds an MBA from The Sloan School of Management (MIT).

KENNETH C. DUNN has served as our Vice President and General Counsel since October 2008. Prior to
joining the Company, Mr. Dunn served as Chief Sustainability Officer for the Denver Public School (“DPS”)
system from June through September 2008. Prior to DPS, Mr. Dunn worked for Quest Communications
International, Inc., where he served as Vice President and Chief Corporate Development and Strategy Officer
from 2004 to May 2008. From 2002 to 2004, Mr. Dunn served Qwest as Vice President and Deputy General
Counsel — Complex Transactions. From 2001 to 2002, Mr. Dunn performed pro-bono environmental law work
primarily on public lands issues in the Mountain West. From 1999 to 2001, Mr. Dunn worked for SBC
Communications, Inc., serving as its General Attorney and Assistant General Counsel — Mergers and
Acquisitions. From 1995 to 1999 he served as Assistant General Counsel — Transactions for Ameritech
Corporation. Prior to that, Mr. Dunn was a Vice President and Associate General Counsel of John Nuveen &
Company. From 1982 thru 1995, Mr. Dunn was in private law practice with the Chicago based law firm of
Gardner, Carton & Douglas. Mr. Dunn received his law degree from Stanford University in 1982 and his
undergraduate degree from Duke University in 1978.

MARK K. MONTAGUE has served as our Vice President of Human Resources since August 2008. Prior to
joining the Company, Mr. Montague worked for Molex, Inc., where he served as Senior Vice President,
Corporate Human Resources since 2006. From 1999 to 2006, Mr. Montague served as Vice President, Human
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Resources, Americas Region. Prior to Molex, Mr. Montague worked for Whirlpool Corporation, serving as its
Vice President, Human Resources, North America Appliance Group from 1997 to 1999, its Group Director,
Human Resources and Quality, Corporate Technology Group from 1996 to 1997 and as its Group Director,
Human Resources, Manufacturing and Technology in 1996. From 1992 through 1996, Mr. Montague worked for
the consulting group, Competitive Human Resources Strategies. Mr. Montague worked for Whirlpool
Corporation from 1981 through 1992, in a variety of Human Resources Group Director and Vice President
positions, and as a Labor Relations Attorney from 1981 to 1984. Mr. Montague began his professional career as
an attorney with Shughart, Thomson & Kilroy, after receiving his law degree from George Washington
University, and he earned his undergraduate degree from the University of Notre Dame.

MEGAN DONNELLY has served as our Chief Accounting Officer since November 2008. Ms. Donnelly
served as our Director of Financial Control since July 2008. Ms. Donnelly was FMC Technologies’ Manager of
Financial Reporting and Accounting Research from April 2005 until July 2008. Prior to that, Ms. Donnelly
served as a consultant to FMC Technologies from January 2002 until April 2005. From July 1998 until
December 2001, Ms. Donnelly was Director of Finance for Chart House Enterprises, Inc. Ms. Donnelly is a
certified public accountant and began her professional career in the Assurance practice of Ernst & Young LLP in
1992 after receiving her degree from the University of [llinois.

ITEM 1A.RISK FACTORS

You should carefully consider the risks described below, together with all of the other information included
in this Annual Report on Form 10-K, in evaluating our company and our common stock. If any of the risks
described below actually occurs, our business, financial condition, results of operations, cash flows and stock
price could be materially adversely affected.

Risk Factors Relating to Our Business

Our financial results are subject to fluctuations caused by many factors that could result in our failing to
achieve anticipated financial results.

Our quarterly and annual financial results have varied in the past and are likely to continue to vary in the
future due to a number of factors, many of which are beyond our control. In particular, the capital goods
industries in which we compete can have significant variations in the number, contractual terms and size of
orders. The timing of our receipt of orders and our shipment of the products or provision of services can
significantly impact the sales and income of a period. These and any one or more of the factors listed below,
among other things, could cause us not to achieve our revenue or profitability expectations. The resulting failure
to meet market expectations could cause a drop in our stock price. These factors include the risks discussed
elsewhere in this section and the following:

* Changes in demand for our products and services, including changes in growth rates in the food
processing and air transportation industries;

e Downturns in our customers’ businesses resulting from deteriorating domestic and international
economies where our customers do substantial business;

e Changes in commodity prices resulting in increased manufacturing costs, such as petroleum-based
products, metals or other raw materials we use in significant quantities;

e Changes in pricing policies resulting from competitive pressures, such as aggressive price discounting
by our competitors and other market factors;

e Our ability to develop and introduce on a timely basis new or enhanced versions of our products and
services;

*  Unexpected needs for capital expenditures or other unanticipated expenses;
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e Changes in the mix of revenue attributable to domestic and international sales;
* Changes in the mix of products and services that we sell;
e Seasonal fluctuations in buying patterns; and

* Future acquisitions and divestitures of technologies, products and businesses.

Unanticipated delays or acceleration in our sales cycles make accurate estimation of our revenue difficult and
could result in significant fluctuation in quarterly operating results.

The length of our sales cycle varies depending on a number of factors over which we may have little or no
control, including the size and complexity of a potential transaction, the level of competition that we encounter in
our selling activities and our current and potential customers’ internal budgeting and approval process. As a
result of a generally long sales cycle, we may expend significant effort over a long period of time in an attempt to
obtain an order, but ultimately not obtain the order, or the order ultimately received may be smaller than
anticipated. Our revenue from different customers varies from quarter to quarter, and a customer with a large
order in one quarter may generate significantly lower revenue in subsequent quarters. Due to resulting
fluctuations, we believe that quarter-to-quarter comparisons of our revenue and operating results may not be
meaningful, and that these comparisons may not be an accurate indicator of our future performance.

Deterioration of economic conditions could negatively impact our business.

Our business may be adversely affected by changes in current or future national or global economic
conditions, including interest rates, availability of capital, consumer spending rates, foreign currency exchange
rates, energy availability and costs and the effects of governmental initiatives to manage economic conditions.
Any such changes could adversely affect the demand for our products or the cost and availability of our required
raw materials, thereby negatively affecting our financial results. The recent disruptions in credit and other
financial markets and deterioration of national and global economic conditions could, among other things:

* make it more difficult or costly for us to obtain increased financing for our operations or investments or
to refinance our debt in the future;

* render our lenders or other financial instrument counterparties unable to honor their commitments or
otherwise default under a financing agreement;

e impair the financial condition of some of our customers, thereby hindering our customers’ ability to
obtain financing to purchase our products and/or increasing customer bad debts;

e impair the financial condition of some of our suppliers thereby potentially increasing both the
likelihood of having to renegotiate supply terms and the risk of non-performance by suppliers;

* negatively impact global demand for air transportation services as well as protein food products and
processed food products, which could result in a reduction of sales, operating income and cash flows in
our JBT AeroTech and JBT FoodTech segments, respectively;

* negatively affect our currency hedges; or

e impair the financial viability of our insurers.

A downturn or further downturn in certain of the major markets we serve could materially adversely affect
results.

The current global economic crisis has caused downturns in many industrial and/or regional markets,
including the food processing and air transportation markets. There can be no assurance as to when economic
conditions will improve. A further or unexpectedly sustained downturn in one or more of these markets could
have a material adverse effect on our business, results of operations or financial condition.
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Our customers may not be able to meet their financial obligations to us or we may experience less business as
a result of the current global economic environment, which would adversely affect our financial condition and
results of operations.

Some of our existing and prospective worldwide customers continue to suffer from the problems affecting
the global economy. As a result, we may sell less new equipment and fewer parts and services to these customers
and certain of these customers could pose credit risks to us. Our inability to collect receivables from one or more
important customers could adversely affect our results of operations and financial condition.

Some of our business segments are cyclical or are otherwise sensitive to volatile or variable factors. A
downturn or weakness in overall economic activity or fluctuations in those other factors may have a material
adverse effect on us.

Historically, sales of products that we manufacture and sell have been subject to cyclical variations caused
by changes in general economic conditions and other factors. The strength of the economy generally may affect
the rates of expansion, consolidation, renovation and equipment replacement within the air transportation
industry and within the food processing industry, which may affect the performance of our JBT AeroTech and
JBT FoodTech segments, respectively.

Similarly, our sales depend in part upon our customers’ replacement or repair cycles. Adverse economic
conditions may cause customers to forgo or postpone new purchases in favor of repairing existing equipment and
machinery, and delay or reduce preventative maintenance, thereby reducing our revenue and/or profits.

The air transportation industry is particularly sensitive to changes in economic condition; continued negative
economic conditions likely may have a negative impact on our JBT AeroTech segment and our results of
operations.

The air transportation industry in general is particularly sensitive to changes in economic conditions.
Unfavorable general economic conditions, such as a constrained credit market, reduced consumer confidence,
higher unemployment rates and increased business operating costs, particularly fuel costs, can reduce spending
for both passenger travel and decrease demand for cargo air carrier services. Unfavorable economic conditions
can also impact our customers’ ability to raise pricing to counteract increased fuel, labor, and other costs, making
it less likely that they will expend resources on JBT AeroTech equipment as they have in the recent past.
Demand for ground support equipment and inbound orders declined during 2009, which we believe may be
primarily attributed to unfavorable financial conditions facing airlines and airfreight companies. Therefore, a
continued global economic downturn would likely continue to negatively impact our future results of operations
in the JBT AeroTech segment in particular.

Disruptions in the political, regulatory, economic and social conditions of the foreign countries in which we
conduct business or fluctuations in currency exchange rates could negatively affect our business, financial
condition and results of operations.

We operate manufacturing facilities in nine countries other than the United States, and our international
sales accounted for more than half of our 2009 revenue. Multiple factors relating to our international operations
and to particular countries in which we operate or will expand our operations into could have an adverse effect on
our financial condition or results of operations. These factors include:

e nationalization and expropriation;
e potentially burdensome taxation;

* increased growth in our international business operations and revenue relative to our domestic
operations may result in increasing tax liabilities resulting from repatriation of income generated
outside of the United States;
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e continuing economic downturns, inflationary and recessionary markets, including capital and equity
markets;

e civil unrest, political instability, terrorist attacks and wars;

e seizure of assets;

e trade restrictions, trade protection measures or price controls;
» foreign ownership restrictions;

e import or export licensing requirements;

e restrictions on operations, trade practices, trade partners and investment decisions resulting from
domestic and foreign laws and regulations;

e changes in governmental laws and regulations;
* inability to repatriate income or capital; and

* reductions in the availability of qualified personnel.

Because a significant portion of our revenue is denominated in foreign currencies, changes in exchange rates
will result in increases or decreases in our costs and earnings and may also affect the book value of our assets
located outside the United States and the amount of our stockholders’ equity. We prepare our consolidated
financial statements in U.S. dollars, but these results may fluctuate due to the fact that a significant portion of our
earnings and expenditures are denominated in other currencies. Although we may seek to minimize our currency
exposure by engaging in hedging transactions where we deem it appropriate, we cannot assure you that our
efforts will be successful. To the extent we sell our systems and services in foreign markets, currency
fluctuations may result in our systems and services becoming too expensive for foreign customers.

Our inability to obtain raw materials, component parts, and/or finished goods in a timely and cost-effective
manner from suppliers would adversely affect our ability to manufacture and market our products.

We purchase raw materials and component parts from suppliers for use in manufacturing our products. We
also purchase certain finished goods from suppliers. Changes in our relationships with suppliers or increases in
our costs for raw materials, component parts or finished goods we purchase could result in manufacturing
interruptions, delays, inefficiencies or our inability to market products. In addition, our profit margins could
decrease if prices of purchased raw materials, component parts or finished goods increase and we are unable to
pass on those increases to customers.

The increase in energy or raw material prices may reduce the profitability of our customers, which ultimately
could negatively affect our business, financial condition, results of operations and cash flows.

In recent years, energy prices have hit historically high levels. These increases had a negative trickledown
effect on many areas involved in running a business, straining profitability through increased operating costs.
Our customers require large amounts of energy to run their businesses, particularly in the air transportation
industry. Energy prices can affect the profitability of passenger and cargo air carriers through increased jet and
ground support equipment fuel prices. Energy prices also affect food processors through increased energy and
utility costs to run the plant, chemical and petroleum based raw materials used in production and fuel costs to run
logistics and service fleet vehicles.

Food processors are also dependent upon the cost and supply of raw materials such as feed grains, livestock,
produce and dairy products. Recent rises in the cost and limitations in availability of these commodities can
negatively affect the profitability of their operations.

A reduction in profitability due to increased energy or raw material prices within our customer base may
reduce their future investments in food processing equipment or airport equipment. This reduction in investment
may have a material adverse effect on our business, financial condition, results of operations and cash flows.
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Changes in food consumption patterns due to diet trends or economic conditions may negatively affect our
business, financial condition, results of operations and cash flows.

Dietary trends can create demand for protein food products but negatively impact high-carbohydrate foods,
or create demand for easy to prepare, transportable meals but negatively impact traditional canned products.
Because various food types and packaging can quickly go in and out of style as a function of health, dietary or
convenience trends, food processors can be challenged in forecasting the needed capacity and related equipment
and services for their food plants. During periods of economic uncertainty, consumer demand for protein
products or processed food products may also be negatively impacted by increases in food prices. Shifting
consumer demand for protein products or processed foods may have a material adverse effect on our business,
financial condition, results of operations and cash flows.

An outbreak of animal borne diseases (H5N1, BSE or other virus strains affecting poultry or livestock) may
negatively affect protein processors.

An outbreak or pandemic stemming from H5N1 (avian flu) or BSE (mad cow disease) or any other animal
related disease strains could reduce the availability of poultry or beef that is processed for the restaurant, food
service, wholesale or retail consumer. Should a pandemic break out, eradication of entire regional animal
populations could be mandated.

Any limitation on raw material could discourage producers from making additional capital investments in
processing equipment, aftermarket products, parts and services. Such a decrease in demand for our products
could have a material adverse effect on our business, financial condition, results of operations and cash flows.

An outbreak of food borne illness or other food safety or quality concerns may negatively affect our business,
financial condition, results of operations and cash flows.

Should an E. coli or other food borne illness cause a recall of meat or produce, the companies supplying
those fresh, further processed or canned forms of these products could be severely financially affected. This type
of recall, whether voluntary or mandatory, could have broad ranging and long lasting negative effects on
growers, packers, retailers, wholesalers and/or restaurants. If a consumer were to become critically ill due to the
outbreak, the food provider’s reputation and brand could be permanently tarnished. Any affect on the financial
viability of our customer base of fresh or processed food providers could seriously affect and reduce our
immediate and recurring revenue base.

Our business, financial condition, results of operations and cash flows could be materially adversely
affected if consumers were to lose confidence in the safety or quality of certain food products or ingredients.
Adverse publicity about these types of concerns, whether or not valid, may discourage consumers from buying
processed food products or cause production and delivery disruptions. Any disruption within the food supply
chain could have a negative effect on the demand for our food processing machinery and on our financial results.

Freezes, hurricanes, droughts or other natural disasters may negatively affect our business, financial
condition, results of operations and cash flows.

Should a natural disaster negatively affect the production of growers or farms, the food processing industry
may not have the fresh foods necessary to meet consumer demand. The crops of entire groves or fields can be
severely impacted by a drought, freeze or hurricane. Should a drought or freeze continue for an extended duration
or high category hurricane directly impact a tree crop area, the trees themselves could be permanently damaged.
If orchards had to be replanted, the trees may not produce viable product for several years. Since our revenue
generation is dependent on a farmer’s ability to provide high quality crops to some of our customers, our
business, financial condition, results of operations and cash flows could be materially adversely impacted.
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Citrus tree diseases may negatively affect our business, financial condition, results of operations and cash

Sflows.

The success of our citrus business is directly related to the viability and health of citrus crops. The citrus
industries in Florida, Brazil and other countries are facing increased pressure on their harvests and citrus bearing
acreage due to citrus canker and greening diseases. These citrus tree diseases are often incurable once a tree has
been infested and the end result can be the destruction of the tree.

We realize operating lease revenue based partially upon capacity or throughput that a citrus processor or
produce packinghouse produces. Reduced amounts of available fruit for the processed or fresh markets could
materially adversely affect our business, financial condition, results of operations and cash flows.

Our failure to comply with the laws and regulations governing our U.S. government contracts or the loss of
production funding of any of our U.S. government contracts could harm our business.

The federal government is the largest contractor in the United States. Our JBT AeroTech business enters
into contracts with the U.S. government, including a long-term contract relating to the sale of our Halvorsen
Loader, which is a military air cargo loader, to the U.S. Air Force. As a result we are subject to various laws and
regulations that apply to companies doing business with the U.S. government. The laws governing U.S.
government contracts differ in several respects from the laws governing private contracts. They are heavily
regulated to curb misappropriation of funds and ensure uniform policies and practices across agencies. Their
ongoing funding is tied to National Defense Budgets and Procurement Programs that are annually negotiated and
approved or disapproved by the U.S. Department of Defense, Executive Branch and the Congress. For example,
if there were any shifts in spending priorities or if funding for the U.S. Air Force cargo loader program were
reduced or cancelled, the resulting loss of revenue may have a material adverse impact on our JBT AeroTech
business. Many U.S. government contracts contain pricing terms and conditions that are not applicable to private
contracts. Moreover, U.S. defense contracts, in particular, are unilaterally terminable at the option of the U.S.
government with compensation for work completed and costs incurred.

Contracts with the U.S. government are also subject to special laws and regulations, the noncompliance with
which may result in various sanctions. Contractors, sometimes without their knowledge, are subject to
investigations by the U.S. government initiated in various ways. If, for any reason, we were now or at any time in
the future found to be non-compliant to any laws or regulations governing U.S. government contracts, our
earnings could be negatively impacted. In addition, any delays of deliverables due to our non-performance would
also have a negative impact on these contracts.

Terrorist attacks and threats, escalation of military activity in response to such attacks or acts of war may
negatively affect our business, financial condition, results of operations and cash flows.

Terrorist attacks and threats, escalation of military activity in response to such attacks or acts of war may
negatively affect our business, financial condition, results of operations and cash flows. Any future terrorist
attacks against U.S. targets, rumors or threats of war, actual conflicts involving the United States or its allies, or
military or trade disruptions affecting our customers or the economy as a whole may materially adversely affect
our operations or those of our customers. As a result, there could be delays or losses in transportation and
deliveries to our customers, decreased sales of our products and extension of time for payment of accounts
receivable from our customers. Strategic targets such as those relating to transportation and food processing may
be at greater risk of future terrorist attacks than other targets in the United States. It is possible that any of these
occurrences, or a combination of them, could have a material adverse effect on our business, financial condition,
results of operations and cash flows.
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Due to the type of contracts we enter into, the cumulative loss of several major contracts may negatively affect
our business, financial condition, results of operations and cash flows.

We often enter into large, project-oriented contracts or long-term equipment leases and service agreements.
These agreements may be terminated or breached, or our customers may fail to renew these agreements. If we
were to lose several key agreements over a relatively short period of time and if we were to fail to develop
alternative business opportunities, we could experience a materially adverse impact on our business, financial
condition, results of operations and cash flows.

We may lose money on fixed-price contracts.

As is customary for several of the business areas in which we operate, we agree, in some cases, to provide
products and services under fixed-price contracts. Under these contracts, we are typically responsible for cost
overruns. Our actual costs and any gross profit realized on these fixed-price contracts may vary from the
estimated amounts on which these contracts were originally based. There is inherent risk in the estimation
process, including significant unforeseen technical and logistical challenges or longer than expected lead times.
A fixed-price contract may prohibit our ability to mitigate the impact of unanticipated increases in raw material
prices (including the price of steel) through increased pricing. Depending on the size of a project, variations from
estimated contract performance could have a materially adverse impact on our business, financial condition,
results of operations and cash flows.

We operate in highly competitive industries, and competitive pressures may adversely affect us.

Our businesses compete in highly competitive markets where differentiation is 